What’s Missing
From Your Internal
Communications

Strategy?

> New 2022 Research

Creating a happy and engaged workforce requires effective internal
communication. Our latest research addresses the communication
challenges that organizations face right now, key trends for 2022, and
how to build a strong internal communications strategy.
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Update preferences vary
depending on department:

Finance
professionals
prefer company
events

' Marketing,
Sales and IT
professionals
prefer to receive
important

a. updates

HR professionals
prefer CEO
announcements
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WHAT DO YOU FEEL IS MISSING
FROM YOUR ORGANIZATION’S
INTERNAL COMMUNICATIONS
STRATEGY?
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